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SECTION A (COMPULSORY)

QUESTION 1

1.1 Various options are provided as possible answers to the following questions.
Choose the correct answer and write only the letter (A—D) next to the question
number (1.1.1-1.1.10) in the ANSWERBOOK.

1.1.1 Which of the following should be taken into conside;gﬁgio

be ...

A understood by all.

B easily be remembered.
C feasible to implement.
D all of the above.

1.1.2 Problem solving research will &

A sales problems.
market share problem

1.1.3

nge in data analysis refers to ...

measures the spread of data.

is the square root of the variance.
measures the standard deviation.
measures the population compilation.

The Variance ...

measures the spread of the data.

is the square root of variance.

is the squared deviation from the mean.
is the true population.

oo w>
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1.1.6 Which of the following is NOT an example of probability sampling
methods?

A Simple random sampling
B Systematic sampling

C Stratified sampling

D Quota sampling

1.1.7 An advantage of Projective Technique is:

Yield valuable information

Can be expensive

Analysis and interpretation is difficult
Sometimes respondents are requir
behaviour '

oOw>

1.1.8 Parameters refers to...

population.
B confidence levels of th populati
C a statement in which no differe
D an alpha error

“ta'nce of a type one error.
: m rketing mix instrument includes the following:

Price

Product
Promotion

All of the above

(10x2) (20)
1.2 Indicate whether the following statements are TRUE or FALSE. Choose the

answer and write only 'true' or ‘false' next to the question number
(1.2.1-1.2.15) in the ANSWERBOOK.

1.2.1 Inflation is a market factor that can determine an increase or
decrease in the price of goods and services.

1.2.2 MIS can be defined as integrated hardware, communication
networks and data base software.
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1.2.3
1.2.4
1.2.5

1.2.6
1.2.7

1.2.8

1.2.9

1.2.10

1.2.11

1.2.12
1.2.13
1.2.14

1.2.15:

-5- N9BO(E)(N26)H
Marketing research is only a function of the staff within an

organisation.

During unstructured observation, the researcher specifies in detail
what is to be observed and how measurements are to be recorded.

In structured observation all aspects of a phenomenon that seems
relevant to the problem at hand is observed. ~

manner.

Validity means that a test is

An advantage of simple rand
representation is:.guaranteed.

e is the only section in a report that the management

(15 x 2) (30)

TOTAL SECTION A: 50
21  Discuss the steps in marketing research. Support your discussion with

.appropriate examples (30)

2.2 When should a firm undertake marketing research? (6 x2) (10)
2.3 What are the benefits of consulting secondary data first in marketing

research? (5x2) (10)

[50]
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QUESTION 3
3.1 Design any FIVE different types of QUALITATIVE questions for a questionnaire

as a research instrument. (20)
3.2 List FIVE minimum criteria that you would consider with the selection of

fieldworkers. (5x2) (10)
3.3

(10)

3.4 Indicate FIVE researcher errors that researchers cou

administer research information. (10)

[50]
. TOTAL SECTION B: 100
SECTION C (ANSWER ONE QUESTION ONLY)

QUESTION 4
4.1 List FOUR measuring scales that you cén;a Ey in Marketing Research.
(4 x 2) (8)
4.2 Explain the following ds you can use to analyse sales.
4.2.1 (83x2) (6)
422 (3x2) (6)

4.3 hat could be rendered by a marketing research firm.

(5x2) (10)

(56 x2) (10)

[50]

OR
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QUESTION 5
5.1 Explain the role of Marketing Research in the growth phase of the product life
cycle and also indicate the series of questions that market researchers will
focus on. (5x2) (10)

5.2 Explain 'Determine the Population’ as the first step in sample design. (5 x 2) (10)

5.3 Explain the role of forecasting in business? X 2) (10)

5.4 The title page is one of the items that should be included ir
report. '

List any other FIVE items. (5x2) (10)

5.5 Indicate FIVE objectives that you have to co side‘ : good measuring
scale. (5% 2) (10)
[50]
TOTAL SECTION C: 50

GRAND TOTAL: 200

Copyright reserved



